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Economics and Business Studies play such an important role in our daily lives. At
Grove School, we passionately believe that access to both subjects, and a developed
understanding of these, will significantly enhance the opportunities available to

young learners.

We are an energetic and ambitious team, who seek to deliver rich and innovative
lessons that enthuse our students about Business and Economics and equip them
with the skills they need to support future aspirations.

Our results reveal that students flourish in our classrooms and benefit from the
support and feedback we give. We are very successful classroom practitioners who
work well as a team, but offer individual and varied teaching styles.

We offer both Economics and Business Studies at Grove.
Curriculum



Conor McStay - Business and Economics teacher to GCSE and A Level
Teaching both subjects since 1998

Current role — Deputy Director of Studies

Previous roles - Assistant Head of Year, Head of Year, Head of House, Senior
Leadership Team.

Paul Duerden - Business and ICT Teacher
Teaching since 2014

Current role - Head of Year 8

Previous roles — Head of Department

Curriculum



* Knowledge
* Application
* Confidence
* Oracy

* Investigative
* Analysis

* Evaluation

Curriculum



The intent is to achieve ascent within the Business
curriculum journey at both Key Stage 4 and 5. This
means that concepts that are generally understood
by students are elevated to new aspects and
ﬁenerality allowing the students the opportunity to

evelop and improve their knowledge, be able to
articulate this confidently and to challenge accepted
conventions, rethink and recreate.

Curriculum



Sticky Knowledge

Knowledge checks

Key term starters

Glossaries

Revision grids

PLC’s

Independent learning folders

Past Paper questions to perfect exam technique

Curriculum



We study Edexcel GCSE Business (9-1). Lessons are taught in mixed ability groupings. We deliver 4 lessons per
fortnight for GCSE Business. The subject is assessed across 2 papers. It is entirely examination based:

Paper 1 (50%) - Investigating small business
Paper 2 (50%) - Building a business

Each exam is 1hr 45 mins long and worth go marks. Questions range from 1-12 marks on both papers

At A-Level, we offer Edexcel A Level Business and Edexcel A Level Economics qualifications. We deliver g lessons
per fortnight. The subject is assessed across 3 papers:

Paper 1 - (35%) — Marketing, People and Global business
Paper 2 - (35%) — Business activities, decisions and strategy

Paper 3 - (30%) - Investigating business in a competitive environment

Each paper is 2 hours long and worth 100 marks. Questions range from 1 -20 marks on each paper.

Curriculum



A knowledge rich curriculum means that students can confidently articulate and understand key
content within their specification, and are able to recall this information consistently throughout the
course. We implement this through a range of strategies including: starters (recap and ‘what do you
remember?’), quality first teaching, revision grids, and key term glossaries. We review knowledge
through questioning, linked strands at GCSE, Chains of Reasoning at A Level, and Exam questions.

We break the course into 7 distinct units because we feel that students prosper when all the subject
matter is compartmentalised into discrete areas. We have designed summary learning journeys that
outline the content to be covered in each unit. We do these in the following order:

Year 10 - Starting a Business; Understanding Customer Needs; Marketing; and, Finance.
Year 11 — Operations, People and The External Environment.

Curriculum



All students will be given additional reading materials to support their learning. These articles will be
topical, helping students to consolidate and enhance their learning experience

Example of resources include:
Bank of England minutes .-
BBC Business News

BBC Economy News

The Day current affairs

The Guardian Financial News
Financial Times

The Economic Times -

Curriculum


https://www.bankofengland.co.uk/monetary-policy-summary-and-minutes/monetary-policy-summary-and-minutes
https://www.bbc.co.uk/news/business
https://www.bbc.co.uk/news/business/economy
https://mailtrack.io/trace/link/06e106a1c6d20babfd6085fd90ee29a281e78087?w=SmFtZXMuUGxlZGdlckBncm8ubW1hdC5jby51aw==&url=https%3A%2F%2Ftheday.co.uk%2F%3Ftoken%3Do22YNZymNRoje6pddIAl&userId=6822835&signature=1521356147eedf6b
https://www.theguardian.com/uk/business
https://www.ft.com/todaysnewspaper
https://economictimes.indiatimes.com/

We aim to enhance our business curriculum experience by introducing
the following activities into our planning:

* Young Enterprise (Shropshire Company of the Year winners 2022); County
winners of ‘Best Company Report’ and ‘Best Team’. Regional winners of ‘Best
Promotional Video'.

 Bank of England reports, Monetary Policy committee minutes

« Economics and Business Conference — Shrewsbury School - November 2022
* Enterprise opportunities for students

* BBC News articles

* Entrepreneur stories

 ‘Dragon’s Den’

* Application to Market Drayton and local businesses

Curriculum



Business

Curriculum



® W CCSE BUSINESS STUDIES

Summer Term - Year 11—
Preparation for Paper 1 and Paj

Focus on exam technique for all
questions.

Revision grids used to plug gaps in
Kknowledge

Assessment.

Preparation for Mock Paper 7 unit tests '
2 2 Mock exams

Focus on exam technique for

2,3,6,9 and 12 mark Yr 11 Summer exam -2 Papers
questions. Paper 1 - Investigating a small
Recap on Unit 57 business

Preparation for Mock Paper Paper 2 — Building a business

Focus on exam technique for Year 11
2,3,6,9 and 12 mark A” 7 Units

questions. L
revisited
Recap on Unit

Globalisation
Assessment: Technology in business.
3 unit tests Organic and Inorganic
! growth
r 10 Summer exam Stakeholders and their
interests
Ethics
e SpringTerm -Year 11 Uni
Operations
Adding Value
Stock control methods

Types of production
Year 11 Quality

3 Units covered Technology
Sales process and
customer service

Assessment:
Autumn Terr Year 11—

4 unit tests Unit 4- People
r 9 Summer exam * CV, Job descriptionand
adverts
Organisation structure
Training and development
Communication methods
Motivation
Types of working/ Job
roles

Summer Term — Year 10—
~ Finance

Revenue and Costs.
Breakeven
Business Calculations Year 10
Sources of finance T
Cashflow management 4 Units covered
Average rate of return

Market segmentation

Market Research

Marketing Mix Entreprenel:lrshlp

Design Mix Start up options

Product Life cycle Business aims and
objectives
Business ideas
Business location

Edexcel GCSE Business specification

https://qualifications.pearson.com/content/dam/pdf/GCSE/Business/2017/specification-and-sample-assessments/GCSE_Business_Spec_2017.pdf




Students will be introduced to entrepreneurship and explore what characteristics a successful
entrepreneur needs to set up a small business. Students will need to apply their knowledge and
understanding to both familiar and unfamiliar business contexts. They will need to demonstrate an
awareness of the challenges entrepreneurs face in setting up a business and then building a business
in a competitive environment.

The key focus in Year 10 is to focus on the Entrepreneurship, Marketing, and Finance units. Students
will understand how an entrepreneur can establish and build the business successfully. They will
study Units from Theme 1 and Theme 2.

Theme 1 is called ‘Investigating Small Business’ and looks at the challenges, complexities and decisions
facing an entrepreneur today. The areas we will study are: Entrepreneurship; Spotting a Business
Opportunity and Putting an Idea into Practice.

Theme 2 is called ‘Building a Business’ and looks at the challenges small business face in trying to

survive and grow in a competitive world. The Units that we will study are: Marketing Decisions;
Operational Decisions; Financial Decisions and Human Resources Decisions.

Curriculum Narrative



Factors imfluencing business location:

I';; Understznd that businesses can- Com pEtlt“’E Environment proximity to: *market *labour *materials
E Strengths and weskneszes of competitors bazed an: *competitors
E *Produce products, e DXFAM *price *quality *location *product range *customer Ihe impact -:-ftt'-e internet on location decisions:
o *Provide services, service - E- fized premises.
m *Be not-for-profit businessas (e.g. Schools)
o *Charities. The impact of competition — = ' . Business Location
.E on business decision making. H (2= g . =
The difference between providing = Start-up options:
§ goods and a service = * Zaole trader *Partnership *Private Limited
- - Company *Franchise
The rale of business enterprize and the purpose of o
business activity: = H -
“to produce gEdS or sErvices *to meet customer E StEI I'tll'lg d B“S' ness :::z:tagEE and disadwantages of each

needs "to add value: convenience, branding,
quality, de=izn, unigue =elling points.

Possible Careers:

Limited and Unlimited Liability
Running your own Limited liability: personal possessions are at

business in any area ﬂ. BUS'HEES risk if the business fails.
Vi I sability: i
that interests you it Unlimited liability: will onby lose monsy

The rale of entreprensurship:
*organizes resources *makss business decisions

ajuj ssau

*takes risks.

The impact of risk and reward on business activity:
Risk: "business failure *financizl lozs *lack of
SECUrity

Reward: *business success *profit *independence.

invested into company if the business fails.

asudi

Business Aims

The role and importance of a busimess plan:
To identify: "the business idea "businesz aims
and ocbjectives *target market {market
research) *forecast revenue, cost and profit
*cash-flow forecast *sources of finance

Fimancial aims and objectives: *survival *profit
*zsales *market share *financial security
Mon-fimancial aims and objectives: “socizl objectives
*personal sstisfaction *challenge *independ=nce
*control.

Why business aims and objectives change as
businesses evolve: in response to: “market
conditions *technology *performance *legizlation
*internal reasons.

Howr business aims and objectives change as
businesses evolwe: Ffocus on survival or growth
*antering or exiting markets Fgrowing or reducing
the workforce ¥Fincreasing or decreasing product
ranse._

Why new business ideas come about
*changes in technology

*changes in what consumers want
*products and services becoming ocbsolete.
. . *location *marketing mix.
How new business ideas come about: g

*original ideas Tadapting existing product/zervice/ides. The pur e of planning busiress activity:

*minimising risk *obtaining finance.

sue|d ssauisng

Business ideas



Identify different customer needs:
=Low price *Cuality *Convenience *Choice.

Understand that different customers will have
different needs that are important, it may depend
on:

*Income *age *Knowledge of product *Gender
*Lifestyle stags

The importance of identifying and understanding
customers: *generating sales *business survival.
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Impnrl:a nce tﬂ BUSl nesses Identifying market segments:

Understanding that understanding customer needs arg
central to starting a business.

Understand that a business
must anticipate, jdentify and
meet customer needs if it is to
be successful.

S
e

*locati
e hi

*lifestyle
*income
*age

Market Segmentation

The purpose of market research:
*1o identify and understand customer needs
*io identify gaps in the market
*to reduce risk
*1o inform business decisions.

Ylleasay 1=2)Ie|\

Unit 2 - Understanding and
Meeting customer needs

Customer service staff
Marketing executive

Sales Management

Possible Careers: ~pstamer

Logon to:
TEAMS, Class materials

GCSE revision folder contains:

. Exam technigue templates

. Practise 2 mark calculations

. Course companion notes on each topic

. Learning journeys for each of the 7 Units

. Revision grids to complete at the end of
each unit

6. Exam script — Model answers of Grade 9-7
students to help you improve the guality if
YOour answers
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Methods of market research:

Primary research: *survey® questionnaire ¥focus group
*observation

Secondary research: ¥internet *market reports
F*government reports.

The use of data in market research:

Qualitative and guantitative data

#*Social media’s role in collecting market research data
*The importance of the reliability of market research
data.

Methods of market research

Understand how:
*To create a market map g
*It can be used to identify a gap in the market !-:
and the competition. -
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Home learning activities

*Create a questionnaire to find out the needs of
your family and friends as customers.

*Interview a parent to find out which shops they
use provide the best customer service and the
reasons for this.

*Find out if anyone in your family has returned a

product to a shop, what was the reason? What
was the outcome? And how were they treated?




harketing is anticipating customer wants,

the business.

Uszing the 4 Els to creste 3 marketing strategy:
*  Product
- Place

Frice

Fromotion

What is marketing?

\%(lilﬂ'tf

satisfying their meeds whilst meesting the needs of

What the marketing mix is and the

importance of each element:

*price, product, promaotion, place.

Marketing Mix
Howr the elements of the marketing
mix work together:

*halanring the marketing mix bazed on the
competitive environmeant

*the impact of changing consumer needs on the
mark=ting mix

The impact of technology on the marketing micc
*E-commerce *digital communication.

Price
*Pricing stratsgies
Influences on pricing strategises:

:%
e e

The desizn mic:
*Function, assthetics, cost.
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Product Life Cycle
The importance to a i &

business of
differentiating =3
product/service.

The product life cyclea:
*the phases of the product life oycle
*extension strategies.

T
e,

Jonpoid

Unit 3 — Marketing

Possible Careers:

Customer service staff
MMarketing executive

Sales Management

Logon to:
TE&AMS, Class materials

GCSE rewision folder contains:

1. Exam technigue templates

2. Practise 2. mark calculations

3. Course companion notes om each topic

4. Learning journeys for each of the 7 Units
5. Rewvision grids to comiplete at the end of
each unit

6. Exam script — Model answers of Grade 3-7
students to help you improve the guality if
YOUr answers

3|qe|ieny S22Inosay

hethods of distribution:
*Retailers and
*E-tzilers (e-commerce).

amazon.com’

Apprapriate promotion strategies for
different market segments:

*advertising “sponsorship *product trials
*special offers *branding

The use of technology in promaotion:
*targeted advertising online *viral advertising
via social media *e-newsletters.

uoljowio.ld

Using the 4Ps to make decisio

-

Howw 2ach elemant of the marketing mix can
influemce ather slements.

Uzing the marketing mix to build competitive
advantase.

Howw an integrated markesting mix can influence
competitive sdvantage.




- L]
The concept and calculation of: .' BUSI"ESS caICUIatIDnS Sources of finance for a start-up or established small
*Revenue Total money earned : business:

oLl

*Short-term sources: overdraft and trade credit
*Long-term sources: personal savings, venture
capital, share capital, loans, retained profit and
crowd funding.

from selling products and
services (price » guantity sold)
*Fixed costs A cost that stays the same
regardless of output e.g. Rent

*Wariable costs a cost that changes with output
e.g. raw materials, packaging

*Total costs Fixed + total variable cost

*pProfit and loss = Revenue - costs

The concept and calculation of:

*@ross profit = Revenue — cost of sales FIT
*Net profit = Gross profit - overheads GIN
Calculation and interpretation of:

*@ross profit margin = (Gross profit/sales) x100
*MNet profit margin = (Met profit f=ales) < 100
*Average rate of return the average profit made per
yvear expressed as a percentage of investment.

Statistical analyst / each unit
6. Exam script — Model answers of Grade 9-7

Business Management students to help you improve the guality if
YOur answers

- - Logon to: -
The importance of cash to a business: U n It 4 - F inance TEAMS, Class materials o)
N
* Tao pay suppliers, overheads and employees Possible Carcers: ™ GCSE revision folder contains: E
* To prevent business failure (insolvency) * o iy \% 1. Exam technigue templates —
* Understand the difference between cash and n Accountancy v > 2. Practise 2 mark calculations E
profit. m 3. Course companion notes on each topic W
- un Consultancy 4, Lear-nllng julurneyrs for each of the 7 Wnits ::-..
: 5. Rewision grids to complete at the end of =
y . a ¥
—
o
=
D

Break even chart and break even analysis

Cash flow

Interest is the cost of borrowing money and the reward s How to draw and interpret break-sven
for saving money. L charts; calculate the break-even point and
INTEREST RATE: .

THE cosT o o margin of safety. Calculation and interpretation of cash-flow forecasts:
*How to calculate total interest paid R PRI o T # How changes to price and costs affect the =Cash inflowes o ) R
*How to calculate the percentage of break-even point *Cash outflows m— —
interest paid # The value to a business of using break *Met cash flow
*Impact on businesses of changing . ewven analysis *Opening and

closing balances.

interest rates w’ Frice = —Te—r=

Interest 1

UaAe )jealg




The key focus in Year 11 is to focus on Theme 2 and to cover the People, Operations and External
Environment units. It will recap on the Marketing unit that was covered in Year 10 and students
will be encouraged to understand how Theme 2 focuses on how an entrepreneur can establish and
build the business successfully.

Theme 2 is called Building a Business and looks at the challenges that small business face in trying
to survive and grow in a competitive world.

Units of study:

Marketing Decisions; Operational Decisions; Financial Decisions; Human Resources Decisions;
and, the External Environment.

Curriculum Narrative



*Competitiveness
*rdded value
*5Stock control
*Cuality control

ons
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This section considers all aspects of production. MEthﬂd 5 ﬂf P rﬂ'd UCtiﬂ'n

Production processes:
*)ob production
*Batch production
*Flow
The impact of different types of production process:
*Productivity
*Costs
*Competitive adwvantage

Managing stock:
* Interpretation of bar
gate stock graphs
* The use of just in .
time (JIT) stock control. e O

The role of procurement:
Relationships with suppliers: *quality *delivery
(cost, speed, reliability) ¥availability ®cost *trust

The impact of logistics and supply decisions on:
*costs Freputation *customer satisfaction.

sialjddng yaim upjiom

Unit 5- Operations

Possible careers:

Production operatives
Production management
Quality control management
Logistics management

Stock controller

L

The sales process:
* Responses to customer feedback
* Customer engagement
*Product knowledge,

* Speed
* Efficiency of service
* Post-zales service.

Quality control: inspection once the product has
been made.

Quality assurance: focus on guality at every stages
of production

Benefits of good quality:
*Fremium prices

“strong brand

=rustomer satisfaction USSP
The concept of quality and its importance in:
*The production of goods

*Prowvision of services ~
Reducing costs f-:-.a.ﬂ__ﬂ_.f—,-l‘

=Gaining a competitive advantage.

|oJquo) Ajijenp

Impacts of technology on production:
“cost =
“productivity :
“quality and

Logon to:
TEAMS, Class materials

GCSE revision folder contains:

. Exam technigue templates

. Practise 2 mark calculations

. Course companion notes on each topic

. Learning journeys for each of the 7 Units

. Rewvision grids to complete at the end of
each unit

6. Exam script — Model answers of Grade 9-7
students to help you improwve the guality if
Your answers
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The importance of customer service

Effective customer service includes:

*Fulfilling customer orders accurately *0On time
*Effectively dealing with complaints
Advantages of good customer service:
*Reputation *Repeat customers *Loyalty *Sales
Disadvantages of poor customer service

-




How businesses recruit people:
*Perzon specification
*lob description

“application form Wﬁ

=CW

Recruitment methods used to meet different business
needs
*Internal
=External

o
[
Q
=

—

‘Recru

/W c.n.mm un iEEtiGn Different job roles and responsibilities:
“Directors
%ﬁx ~ r

The importance of effective communication:

*the impact of insufficient or exceszive communication on
efficiency and motivation

*harriers to effective communication.

€ eim m uniiE e ienn
IYYRLITRLIE.

=Senior managers,
=Supervisors/team leaders,
=Cperational

=Support staff

MANAGERY

Organisational structure

Different organisational structures sand when esch are
Sporopriate:

& hierarchical amd flat

= centralized and decentralised.

(=
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Unit 6 - People

Possible Careers:

Huran rescurce

management
Personnel officer

Training and development
manager

Logon to:
TEAMS, Class materials

GCSE revision folder contains:

1. Exam technigque templates

2. Practise 2 mark calculations

3. Course companion notes on each topic

4. Learning journeys for each of the 7 Units
5. Revision grids to complete at the end of
each unit

6. Exam script — Model answers of Grade 9-7
students to help you improve the guality if
YOour answers

Effective training and Development

Different ways of training and dewveloping employees: *formal
=informal training “self-learning *on-going training for all
employees *use of target setting *performance reviews.
Why businesses train and develop employees:;

*The link between training, mpetivation and retention
*Retraining 1o use new technology. -

IRANL WG

Training

Training

The importance of motivation in the workplace:
=Attracting employees, retaining employees,
productivity.

How businesses motivate employees:

Fimancial methods: *remuneration *bonus
=commission *promotion =fringe benefits
Mon-fimancial methods: <job rotation *job
enrichment *automnomy.

MOTIVATION *

UONBAIIOA

Different ways of working:
*Part-time *full-time *flexible hours

*permanent *temporary *freslance contracts
The impact of technology on ways of working:
=efficiency *remote working.




The impact of the economic climate on businesses:
FUnemployment
FConsumer income
*Inflation
*Imterest rates
FGovernment taxation

*Exchange rates. o

e

o
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Business Growth

Methods of business growth and their impact:
Internal (organic) growth: *new products {inmovation,
research and development] *new markets (through
changing the marketing mix or taking advantage of
technaology and/or expanding averseas)

External {inorganic) growth: merger, takeaver.

The types of business ownership for growing businesseas:

=Public limited company (plc.)

Sources of finance for growing and established businesses:

Internal sources: *retained profit “selling assets
External sources: *loan capital *share capital including
stock market flotation (public limited companies).

The impact of globalisation on businesses:
Imports: *Competition from overseas *Buying from

oVeErseds
. -H""%K;
- - A,
.
‘_-: e .

Exports: selling to overseas markets
Changing business locations
Multinationals

Unit 7 -Understanding and
responding to external
influences

—
Barriers to international trade: = — Possible Careers
= iyt 8w oy [ — f
Tariffs (M5 ] ]
Trade blocs. (v ¥ ] Digital /Economic analyst .
How businesses compete internationally: i N
*The use of the internet and e-commerce — Consumer law
=Changing the marketing mix to compete Q
intermationally. : Intermaticnal sales management
Different types of technology used by business: . .
*E—commerce The importance of external influences on rm
= . ]
*Social media business: —+
FDigital communication E
*Payment systems Possible business response to changes in: =
*Technology =
Howr technology influences business activity in terms of: *Legislation E
*Sales *The economic climate. —
FCosts [
*Marketing mix. D
=
iy
(]
Technology w

Who business stakeholders are ﬂﬁ b
and their different ohjectives: =
*Shareholders *employees,
=customers *managers *suppliers
*local community Tpressure groups *the government.

L

Stakeholders and businesses:

=How stakeholders are affected by business activity
= How stakeholders impact business activity

= Possible conflicts between stakeholder groups.

Stakeholders

The impact of ethical and environmental
considerations on businesses

How ethical considerations influence business
activity:

=possifle trade-offs between ethics and profit

Howr environmental considerations influencs
business activity:

=possible trade-offs between the environment
=sustainability *profit

The potential impact of pressure group activity on
the marketing mis.

Legislation

The purpose of legislation
Frinciples of consumer law:
Fuality and Fconsumer rights
Principles of employment lawr:
*Recruitment *Pay *Discrimination ¥Health and
safety.

The impact of legislation on businesses:

*Cost

Consequences of meeting and not meeting these
obligations:

*Fine FReputation FCriminal investigation




Business

Curriculum



A LCVCI DUSITIESS DLUUICS

Assessment:
Paper 1 -Marketing, people and global business

Paper 2 — Business activities, decisions and strategy \ J
Paper 3- Investigatine iness in otiti v

environment Summer Term - Year 13

Theme
Assessing competitiveness
Managing change

Theme 4
* Paper 3 pre-issued
research task

Spring Term — Year 13

Theme 3
« Decision making Year 13
techniques ) e
« Influences on business Theme 3 — Business decisions and strategy

a :
ecsion Theme 4 — Global business

Theme 4

- Business expansion

+ Global marketing for
MNC’s.

Autumen term —Year 13

Theme3

* Business Objectives and
strategy

* Businessgrowth

Theme 4

* Globalisation
* Global marketing

Assessment:
Progress Tests

Exam based calculation and extended response \ . J
questions v
Theme 1 and Theme 2 exam

Summer Term — Year 12

Theme 1
+ Managing People
« Entrepreneurs and Leaders

Theme 2
* Resource management
* External Influences

Spring Term - Year 12

« The marketing mix
* Marketing Strategy

Theme 2
* Managing finance
+ Financial strategy

Year 12
Theme 1 — Marketing and People
Theme 2 — Managing Business activities

Autumn Term - Year 12

Theme1
* Meeting customer needs
+ Marketforces

Theme 2
+ Raising finance
« Financial planning

https://qualifications.pearson.com/content/dam/pdf/A%20Level/Business%20Studies/2015/specification-and-sample-assessment-materials/9781446914694_GCE2015_A_BUS_WEB.PDF



Students are introduced to business in Themes 1 and 2 through building knowledge of core business
concepts and applying them to business contexts to develop a broad understanding of how businesses
work.

Students will understand the importance of a business making effective marketing and effective
strategic decisions in a competitive environment.

Units of study: Meeting Customer Needs; The Market; Marketing Mix and Strategy; Managing People;
Entrepreneurs and Leaders.

Students will understand the complexity of financial decisions that need to be made, and the impact
that the external environment has on business decision making.

Units of study: Raising Finance; Financial Planning; Managing Finance; Resource Management; External
Influences.

Curriculum Narrative



The subject builds on Theme 1and Theme 2, that are covered in Year 12. Students will need to apply their
knowledge and understanding to both familiar and unfamiliar contexts in the assessments and demonstrate an
awareness of current economic events and business issues. Students will need to demonstrate an increasing
awareness of strategic management tools, and an awareness of business issues on a global scale.

This builds on Theme 2 (Managing Business Activities). Students will be introduced to analytical strategic

management tools that a business uses. The concept of accountability will become much more prominent in
Theme 3.

Units of study: Business Objectives and Strategy; Business Growth; Decision Making Techniques; Influences on
Business Decisions; Managing Change.

This builds on Theme 1 (Marketing and People). Students will be presented with global business issues and will be
more critical in their understanding.

Units of study: Globalisation; Global Markets and Expansion; Global Marketing; Global Industries and Companies.

Curriculum Narrative



These skills will allow you consider the following careers as possible options:

* Management Consultancy

» Entrepreneurship in various trades
* Teaching

« Chartered Accountancy

* Advertising

* Investment Banking

« Banking Services

* Retail

 Distribution and Logistics Management
* Insurance Underwriting

* Marketing Executive

* Market Research Executive

« Personnel Officer

 Public Relations Officer

* Retail Management

+ Sales Management

Curriculum Narrative
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